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Give milk production a push
GEA’s FRone works around the clock to keep feed
at the bunk, maximizing your cows’ production.

Could your bunk management routine use a little extra push? GEA’s FRone automated feed 

pusher provides consistent, high-quality feed available day and night to boost production results 

from your whole herd. It’s easy to use, charges fast and contains twin batteries for maximum 

run time. With the help of GEA’s FRone, you can push the limits on your feeding program.

Atlantic Dairy Tech.
Charlottetown, PE  902 368-1719

Conestogo Agri Systems Inc.
Alma, ON  519 638-3022

County Automation
Ameliasburg, ON  613 962-7474

Keith Siemon Farm Systems Ltd.
Walton, ON  519 345-2734

Lamers Silos Ltd.
Ingersoll, ON  519 485-4578

Lawrence’s Dairy Supply Ltd.
Moose Creek, ON  613 538-2559 

Mactaquac Farm Equipment Ltd.
Mactaquac, NB  506 363-2340

McCann Farm Automation Ltd.
Seeley’s Bay, ON  613 382-7411

McLaren Systems.
Cobden, ON  613 646-2062

Performance Dairy Centre Inc.
Embro, ON  519 423-9119

Sheehy Entreprises Ltd.
Shubenacadie, NS  902 758-2002

Silver-Tech Systems Inc. 
Dunnville, ON  905 981-2350

Sussex Farm Supplies
Sussex, NB  506 433-1699

Wood’s Dairy Source
Keene, ON  705 295-3247

EDITOR’S NOTES
By Sharon Laidlaw

With recent heightened focus on 
supply management and Canada’s 
dairy system, there’s never been 

a more important time to educate the public 
about what the system is about, and how it 
benefits the economy, as well as provide proper 
context on how the industry affects trade.

There have been numerous media reports on 
Canada’s dairy industry over the last year, which 
started almost immediately after United States 
President Donald Trump took office and stated 
his intent to renegotiate the North American 
Free Trade Agreement. Since then, the Can-
adian government and the dairy sector have 
been under constant attack for not giving up 
supply management, and blamed for  the cur-
rent demise of the U.S. dairy industry, a state-
ment that couldn’t be further from the truth. 
It is why Dairy Farmers of Ontario (DFO), 
Dairy Farmers of Canada and other provincial 
producer boards across the country have been 
working tirelessly to defend and promote the 
industry amidst all the negative press, misinfor-
mation and myths regarding dairy trade facts.

It is crucial for the public to know the truth 
about Canadian dairy and its orderly market-
ing system. Social media has been a powerful 
tool that has enabled the industry to spread 
positive dairy messages and help people under-
stand Canada’s dairy sector is not responsible 
for U.S. dairy sector woes, which is drowning 
in too much milk and no markets in which to 
sell its dairy products, lack of production con-
trols and falling farmgate prices. 

Canada’s system is envied around the world. 
Recent investments and the strength of the Can-
adian dairy system are due to supply management. 
Ontario alone has had more than $400 million of 
new processor investments, including Gay Lea 
Foods Co-operative and Vitalus Nutrition’s joint 
processing venture in Winnipeg, Man., China’s 
Feihe International infant formula plant in 
Kingston, Ont., Coca-Cola Canada and fairlife’s 
planned investment in Peterborough, Ont., and 
Nestlé Canada’s expanded ice cream plant in Lon-
don, Ont. These types of investments and eco-

nomic growth are not seen in Mexico or the U.S. 
Managing supply and demand for a commodity 
such as dairy has been proven to benefit both lo-
cal and national economies. A vibrant Canadian 
dairy sector means more jobs, improved access to 
rural infrastructure, and a stronger economy that 
benefits all Canadians. 

American dairy farmers, especially those lo-
cated in northeastern states, can only dream 
of such an environment to operate under. It 
is why last month, DFO chair Ralph Dietrich 
and board member Will Vanderhorst went to 
Michigan to speak to a group of dairy produ-
cers about the benefits of supply management. 
They were invited by the Michigan Farmers 
Union to talk about how the system could help 
their industry and possible ways they could start 
introducing production controls. And earlier 
this year, Dietrich and board member Murray 
Sherk travelled to Wisconsin to deliver the same 
message. Dietrich says both the Michigan and 
Wisconsin trips were “eye openers.” He says 
the meetings reinforced their beliefs producers 
should not take the stable and successful Can-
adian dairy system for granted. Prior to supply 
management being implemented in Canada, 
producers faced frequent milk contract cancel-
lations, lack of controls and uncertain pricing—
tough situations younger producers today have 
not had to experience, thankfully. 

Working in the dairy industry is a privilege 
for which many producers have told me over 
the years they are thankful. As Canadians, we 
are fortunate to live in a country that supports 
agriculture and farmers.

Follow me on Twitter: 
@Writer_Girl75
Follow DFO: 
@DairyOntario
@OntarioMilk

EDUCATING THE PUBLIC
Now is the time to inform about the benefits of supply management[
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