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Small hearts believe big 
this holiday season 

FROM LEFT BACK are Charlotte, 14, 
Lochlan, 7, (front) Kael, 12, and Eamon 
Morrison, 10.
Photo courtesy of Boyo Photography
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Whether it’s believing in Santa during the 
holiday season or believing sick kids will 
one day recover from their illnesses, the 

Morrison family knows firsthand the magic that can 
happen when small hearts believe big. 

The dairy farming family’s belief in doctors 
and nurses at the Hospital for Sick Children 
in Toronto, Ont., is what gives hope to other 
families in their position.

“We were told only a small number of kids 
around the world had ever been diagnosed 
with this terminal disease—patients usually 
didn’t survive past 12 years old,” says Emily 
Morrison, former dairy educator and wife of a 
dairy farmer from Frankville, Ont. 

That’s what she heard from doctors after her son, 
Kael, was diagnosed with a rare genetic condition 
called STAT1 mutation in May 2013.

“It was difficult to hear those words,” she 
says of her then six-year-old son’s diagnosis. 

Kael was admitted into SickKids hospital in 

Small hearts believe big 
this holiday season 

November 2013 to undergo a bone marrow 
transplant. It would be another year before he 
would be able to return home, and during his 
time at the hospital, the young boy was kept in 
reverse isolation for six months with no visitors 
except his parents. 

“It wasn’t until his eighth birthday before he 
was allowed to return home,” Morrison says, 
who describes the entire ordeal as a “scary, mind-
numbing, heart-wrenching roller-coaster. Looking 
back, I’m not sure how we managed it all.”

But the Morrisons got through it. They 
owe a lot of Kael’s treatment and recovery 
to the staff at SickKids hospital. Kael’s team 
comprised of doctors, nurses, physiotherapists, 
pharmacists, nutritionists, child life specialists, 
social workers and teachers.

The entire team was deeply involved and 
dedicated to Kael’s care, meeting the family 
often to determine the best course of action for 
him. Not only were staff involved in his treatment, 

but they were also heavily involved in ensuring 
that even though Kael was in isolation during his 
recovery, he would not be entirely alone. 

“He missed kids, he missed playing and he 
missed his family, but that’s when the staff at 
SickKids really stepped up,” Morrison says. “They 
would come to visit him when they could. Many 
late nights or early mornings when Kael couldn’t 
sleep because of the steroids, nurses would play 
video games with him.”

Nurses also participated in his surveys, his dress-
up days and any games he organized. Despite the 
world continuing to revolve outside his isolation 
room, nurses were determined to ensure Kael 
could still have childhood experiences. 

When Kael wanted to bake, his child life 
specialist brought him tools and ingredients to mix 
together his culinary creations and then took them 
away to be baked and cooled before returning 
them to Kael. He would often serve SickKids staff 
desserts from his room—just so he could visit with 

FROM LEFT are Charlotte, Andrew, 
Eamon, Lochlan, Kael and Emily Morrison.
Photo courtesy of Boyo Photography

KAEL MORRISON showcasing his 
apple mustache during Halloween 
in 2014, after spending nearly a 
year in hospital.
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Dairy Farmers of Ontario’s 
Dairy Education Program 
has launched a letter-writing 
campaign to complement the 
Milk and Cookies campaign. 
Ontario students were asked 
to write holiday letters for 
children who have to spend 
the holiday season in an 
Ontario hospital. 

more people.
“SickKids staff never gave up on him and 

never stopped trying to make him smile,” 
Morrison says. “The key to a happy patient? A 
nurse who is willing to be silly and have fun—
and we had a lot of those.”

It’s stories like this that inspire Ontario dairy 
farmers’ commitment to supporting SickKids 
and other children’s hospitals in Ottawa, 
Hamilton and London. 

Through Dairy Farmers of Ontario’s (DFO) 
Milk and Cookies campaign, DFO and other 
program partners will be helping small hearts 
believe big by donating a minimum of $500,000 
to children’s hospitals across the province. 

“Ontario dairy farmers are deeply committed 
to supporting the communities they’ve worked 
and lived in for generations, which is why they’re 
giving back to local children’s hospitals across 
Ontario and helping all small hearts believe big 
this holiday season,” says Sean Bredt, DFO’s chief 
marketing and business development officer. 

The campaign launched during the Toronto 
Santa Claus parade on Nov. 17 and will run until 
Dec. 28. As part of the campaign, a portion of milk 
and Oreo cookie purchases at Sobeys, Walmart 
and Longo’s will benefit children’s hospitals across 
the province. 

In addition, families are invited to share 
what Santa’s perfect milk glass looks like 

on social media. For every idea shared on 
Instagram, DFO will donate $1 to SickKids, 
up to a maximum of $20,000.

“Every year, hundreds of children across 
Ontario spend the holidays in the hospital,” says 
Lori Davison, vice-president of brand strategy 
and communications at SickKids Foundation. 
“Donations help fund activities and comfort items 
that make that time in the hospital feel just a bit 
more like home.”

Thanks to these efforts from SickKids, Kael 
is doing well now, and while he continues to 
struggle with other health issues, Morrison says 
he’s persevering. 

“We choose to support SickKids—not just 
because of Kael but because they’re taking the lead 
in finding answers, making changes and impacting 
the lives of our next generation,” Morrison says. 
“There will never be enough words to thank them 
for all they did for Kael.”

PICTURED ARE Eamon, Kael and Lochlan Morrison, taken in February 2015.
Photo courtesy of Boyo Photography

Milk and Cookies 
campaign includes:

• Commercials in movie theatres and TV;
• Ads on websites and social media;

• Influencer support;
• Public relations strategy;
• Social media campaign; 
• In-store advertisements. 
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